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NEWS RELEASE

Contact: Laura Lee, public relations and media manager, Pensacola Bay Area CVB, 

(850) 434-1234; (800) 874-1234, llee@visitpensacola.com, or

Ashley Chisholm, public relations manager, E.W. Bullock Associates,                                                                             (850) 438-4015, ashley@ewbullock.com

Pensacola Bay Area CVB Launches Celebrity Chefs Program
Marketing Program Highlights Area’s Culinary Stars

Pensacola, Fla. – April 25, 2008 – More and more travelers are planning their vacations around food, and when you’ve tasted the delicious cuisine in Pensacola, it’s no surprise why. The Pensacola Bay Area CVB is leveraging the area’s unique culinary offerings in a marketing program entitled Pensacola Celebrity Chefs. The program will feature local chefs, recipes and culinary events in printed material and on the campaign’s Web site PensacolaCelebrityChefs.com. 
“Pensacola is a world-class dining destination, and we want to make more travelers aware of the extraordinary dining opportunities here,” said Ed Schroeder, director of the Pensacola Bay Area CVB. “We have a distinctive blend of flavors in the Pensacola Bay Area, with our fresh produce and seafood, our many cultural influences and our Southern traditions.” 

The program’s inaugural chefs are Irv Miller of Jackson’s, Gus Silivos of Skopelos on the Bay, and Jim Shirley of The Fish House. Those chefs will serve on an advisory committee to recruit other local chefs to be inducted into the elite Celebrity Chefs program. 

“Pensacola’s chefs are embracing the growing culinary tourism trend with their cook books, cooking classes and wine tastings,” said Jamie Marie Miller, representative with the Florida Restaurant and Lodging Association. “The Celebrity Chefs initiative takes their relationship with the public to the next level. Diners get to know the chefs, their style and their culinary tricks of the trade. The unique dining experience becomes a lifetime vacation memory.” 

According to a study by the Travel Industry Association, more than 27 million travelers or 17 percent of American tourists engage in culinary or wine experiences while on vacation. The study found those travelers to be affluent, motivated by unique experiences and willing to spend more on vacation than other visitors.


For more information on the Pensacola Bay Area or for an unforgettable culinary experience, contact the Pensacola Bay Area Convention & Visitors Bureau at (800) 874-1234, (850) 434-1234 or visit www.VisitPensacola.com.
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